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AllUnite Full Stack Solution
For Audience Measurement
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Brazilian Results (2022-2024)
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Automation
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Effortless Campaign Entry to real programmatic
Management with live data

{L] Carrot Real time

> One click OOH Bidding

©

Quick turnaround time 100% utilization of
for clients unsold inventory
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UNITE .
We cover all Environments

Airports City Bus Shelters

Metro & Rail Stations Roadside Large Format




ALL "

CONFIDENTIAL. INTENDED RECIPIENT ONLY.

AllUnite Solution Stack
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Traffic &
Demographics
Analytics

Inventory
Management
Platform

Integrated
Maintenance
System
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AllUnite OOH Audience measurement

AllUnite Analytics
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Analytics

Traffic

Campaigns

Campaigns

NAME

internal_campaign2
nternal_campaign3

nternal_campaign2

Sao Paulo, internal 1

All Campaigns

STATUS

Delivered

Delivered

Delivered

Ready

Delivered

AllUnite-Brazil

DRAFT

DATE
FROM

07/04/2024

01/04/2024

03/04/2024

07/04/2024

INTERNAL

DURATION

on behalf of

PUBLIC

#
FRAMES

SHARED

Items per page: | 20

VIEWABLE
IMPRESSIONS

18,163,284

13,756,936

20,766,403

6,168,001

allunite-planner-br@allunite

CLOSED

VIEWED
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Integral part of
AllUnite Analytics:

- Inventory database and its
administration

- Frame’s classification attributes and
segmentation necessary for visibility
adjustment (VA)

« VA calculation according to the industry
standards
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Inventory Management Platform
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Integral part of
AllUnite Analytics:

- Campaign Management and reporting

« In-depth analysis for each campaign
down to every asset

- Ability to share access to unlimited
users to check live reports
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Campaign Management Platform
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Financial Performance and Maintenance Automation

Integral part of
AllUnite Analytics:

Track of fixed costs and concession
agreements.

Integration with Maintenance
Management and invoicing system

Integration with ERP systems

Revenue and Cost reports

Profit rate distribution reports
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e Analytics

Real-Time Traffic

DASHBOARDS
Traffic LIVE NOW |
Level O Level 1 Level 2 Level 3
1,659
Demographics Active devices
Total visitors 1,750
Reach 3k - ] ’
Sk g ———— e LIFDIA /4b l
@ Mall Analytics | o : i G 8 =L
2k ] - O U L R == L iy f‘Aﬁ.-E'ij
a 5
X - it ot | - i

CAMPAIGN MANAGEMENT 1Kk t e By S el _] :
H ¢ FEUR i
- 1k 1 | - 5
Campaigns | e $ 0909090909090 _ I S : = =3 =1 .
200 %tf Sl 2. 1[ ______ 2 B W ; ZEZ1 20 -

Planner & Optimizer 0 o - e °) e U
02:00 03:00 04:00 05:00 06:00 07:00 08:00 ¥

Budget Planner
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Traffic Trends and Demographics
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Traffic Trends
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By Age Group @ - By Gender (<)
25000
Total 145804 Total 145804 //,F
20000
\ y
0-14: 21921 e | Male: 73044 y
15-29: 42269 D ‘ Female: 72760 /
| s0% |
30-44: 30856 soo0 I ‘ I I \ \ 0%
\
45-59: 23070 o ‘ \
o4 1528 aae 550 a0 \
80+ 18688 — N

% Analytics

DASHBOARDS
Traffic
Demographics
Reach

HH  Mall Analytics

CAMPAIGN MANAGEMENT

Campaigns

Planner & Optimizer

Budget Planner

INVENTORY MANAGEMENT

Inventory

ASSETS

Companies

CONFIDENTIAL. INTENDED RECIPIENT ONLY.

Traffic Zones and Drive-to-Store

Traffic Zones
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Dashboard ﬁ « Dashboards / Airport Audience Behavior & Paths

Airport Audience Behavior & Paths

Select Date: From () Select Date: To (&) Timezone: CET (GMT+2) @® Fiterbyhours 0 6 12 18 21 24 Select Destination: Gate A, Gate B, Gate C v
- = [ ——]
Destination 1st Level Incoming Traffic 2nd Level Incoming Traffic
Immigration A [ Immigration A [
Gate A m Total traffic 10,281 Total traffic 4,291
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: [ Store T @
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Privacy
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« The data collection is in full compliance with the 2018

European GDPR legislation, validated by the law firms All data are encrypted and hashed before saved
Baker & McKenzie and Bech-Bruun. on the server

« AllUnite works with law firms Baker & McKenzie for
legal assessment locally to ensure the highest level of e
data security from a legal and technical perspective. Data reporting is done on an aggregated level

All data are anonymized and irreversible

« AllUnite provides a copy of the legal memo upon Consent profiles are given an explicit choice to
request. participate, and can always at a later pointin
time opt-out

In some EU countries, it is required to place an
opt-out icon on the screen.
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