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AllUnite OOH Audience Measurement Solution

Your Audience in Real-Time

X

Real-time traffic flow measurement
(any temporal granularity)
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demographic segments and by
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Web-Based Interface for Inventory,
Analytics and Campaign
management
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Case Study: MapaOOH Live Audience Measurement

Mapa OOH agora € Mapa OOH Live
e firma parceria com ad tech All Unite

Switch to real-time OOH audience measurement in Brazil with
AllUnite

Objective: Switch to the real-time measurement and
improve OOH metrics to increase the value of OOH
advertising impressions in Brazil.

Results:

e 20-50% More Impressions: AllUnite’s method
boosted impressions by 20% on static screens and
50% on dynamic spots.

e Greater Accuracy: Superior precision in indoor
environments led to more accurate traffic
measurements.

e Higher ROI: Increased impressions per spot resulted
in greater value and a significant ROI boost, with lower
costs than traditional methods.

Learn more: https://mapaooh.com.br/ mapam m
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Brazilian Results (2022-2024)

Increase in Inventory Utilization
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data time

Create Capture
trust seasonality

Increase in Reach

Increase in Revenue
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Increase in Impressions



Thank you
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